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Arshia Sharma : Rêver Magazine
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When and how was Rêver Magazine founded?
The lockdown wasn’t easy for any of us. Staying confined in 4 walls with restricted movements
was a different phase in all our lives. I’ve always been someone on the move and this was
definitely not easy. The regular activities that made us all happy had all taken a backseat,
however, I finally started something that made me happy and I gave it my all. The lockdown
gave me the time and opportunity to ponder over my interests and my passions and pursue
them. This is when my magazine came into existence. Initially it was just a thought that I
turned into reality in the near future due to my love for everything that will be included in the
magazine. I’ve always been someone who is very driven and loves learning new things. This is
what made me focus and work towards my goal and vision for this magazine. I’m always
learning more with every passing day and I couldn’t be happier about that.

  
About Rêver Magazine:  
I’ve always been very passionate about all things related to lifestyle - fitness, fashion, food,
music and a lot more. I would find myself reading articles in lifestyle magazines and blogs in
my spare time. I was definitely very drawn to it, but never anticipated that I would take this
interest to start something of my own. While browsing on social media, I would come across
various pages but always thought that it would be ideal to cover all the aspects together.
There are so many people out there who are great at what they do and have so much to share
in terms of their experiences and expertise, this is what led me feature some of these
interesting people in the magazine. Networking with different people has always been
something that I was fond of, which is why I started a live series on Instagram prior to the
launch of the issue. 

About the founder:
I’m a 19 year old student pursuing my
undergraduate degree in Business
Management Studies from Jai Hind College,
Mumbai. I’ve always been extremely
passionate about all things related to lifestyle
- fashion, fitness, food, music and a lot more.
I’ve always loved hosting events, debating
and interacting with people. Swimming &
music have always been my stress busters! I
strongly believe in women empowerment and
education which should be provided to all
and that’s something I always stand up for.
I’ve always worked hard and followed my
passions which is why the name Rêver fits
perfectly. Rêver in French means to dream. As
Walt Disney very rightly said, “all our dreams
can come true, if we have the courage to
pursue them.” Starting my own magazine has
always been a dream that has finally come
true.

Objective of Rêver
Rêver will cover all the
aspects of lifestyle and
entertainment in the
coming issues by
featuring
entrepreneurs who are
experts in their fields.
This will be beneficial
to one and all as the
topics covered with
every issue will be
diverse, informative
and interesting.



Raena Ambani : BigPA Initiative
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How Did You Start BigPA Initiative?
Frequent visits to my fathers factory made me realise how much Poly-textile waste is generated in each
factory which cannot be recycled and is dumped or incinerated harming the environment. Hence I designed
a few products that could be made out purely out of this waste. While working on my products at the factory,
I noticed how barely any women were working in the factories and were only employed for menial jobs. I
learnt about the social norms that still existed in these areas where women weren't permitted to work but had
to stay back and take care of their homes. This became the foundation of The BigPA Initiative. I aimed to
employ women to craft products. I created awareness and recruited women, heard their problems and tried
to level with them. I decided to provide flexible timings and work-from-home opportunities for these women
where they collect the scrap from my unit and I provided them with the tools to make them. I also provide
them with a higher pay than the nation average. I also came across women who were facing abuse in their
households, I could hear the fear in their voices as they were too afraid to work or do something for
themselves as they were afraid of their husbands or society's opinions. After days of persuasion I was able to
get them on board. I also held numerous workshops, taught them how to use a computer and cell- phones so
they could contact me for any work while I was away at university in the UK. I now have 3 full time women
who work on different aspects of the business and 12 part-time women who are called in as and when orders
arrive. I have been able to create interest in many women who were able to speak up for themselves and are
now looking for employment and to explore their capabilities. I aim to expand and give a voice to as many
women as I can. 

Since its foundation, The BigPA Initiative has been chosen to be a part of Amazon – The Amazon Saheli
programme. I have also been taken up by an Ikea Global mentee who looks after, provides inputs and guides
me through the steps of the process. My products are available online as well as various furniture and
handicraft stores around India. Having weekly sales and being one of the cheapest in the categories on the
market we have received no negative feedback on any of the products. Being a woman in any male-
dominated industry takes hard-work and a lot of proving to do.  Pitching my product to a room-full of
businessman who hear different products everyday and trying to stand up to them and show why you are
different and why you can be better than the rest can be compared to running a 100m race. You are not
given a second to flinch or reconsider. You need to be confident and brave throughout. I believe I got this
confidence by simply believing in my products, my work and helping the women. Thus this became the
foundation of the initiative. 
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Struggles
Being a 19 year old girl in an
engineering based industry,
talking to large suppliers and
retailers, getting them to trust
you and believe that you can
deliver the orders on time takes
a different type of courage.I
have had suppliers laugh at my
face, telling me to “give the
phone to the person in charge.”
I have also had meetings be
cancelled and orders revoked
when they found out that I was
just a 19 year old GIRL. However,
I always believed in keeping my
head high and pushing forward.
I am forever grateful for being
at the position I am today. I
hope to keep growing my
products, my team and making
as much impact as I can. 

Future Plans
The 5-year plan is to increase sales by
creating more awareness, selling my
products in more locations. I am aiming
to replace all plastic spectacle cases
sold with my recycled cases nationwide.
Currently there is a 42% women-
employment rate in rural Maharashtra.
My future plan is to create awareness
amongst women in these villages/towns
and encourage local businesses to
provide jobs to them. I want to reduce
the incineration of this poly- textile
waste from 1000 tonnes to less than a
100 tonnes a year. This can be done by
increasing sales as well as a new range
of products. I aim to expand and give a
voice to as many women as I can.



Vignesh Shanbhag : THE MUSAFIR PROJECT - PROJECT RED
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Why and How was the campaign launched? 
I believe, this entire topic surrounding menstruation & women’s health isn’t spoken about much in our
society in today’s world. There is a stigma that is attached to this topic and that really disturbs me
because eventually women have to face the consequences for it. Menstruation is a natural process,
and there is nothing to be ashamed about it. It is part of our reproductive health. While i was growing
up, even in my own home, I noticed this topic was something that was discussed behind closed doors.
This would make me wonder! And that’s where I started my research to get more information on the
same, and i decided that one day, talking about periods is going to be normal here in India. We have a
long way to go, but it’s worth the fight. I researched further about access to sanitary care during the
lockdown and was SHOCKED TO SEE the figures! There are around 355 million menstruating people in
India. Out of these, only 42% of them have monetary access to sanitary napkins. And this figure has
dropped even lower because of the ongoing pandemic and I decided to do something about this.

About Project Red
‘Project Red’ was founded on the idea that a person has two choices in life — to accept conditions as
they exist, or accept responsibility for changing them. At Project Red, we work really hard in spreading
awareness, smashing stigmas, debunking myths & starting uninhibited conversations about menstrual
health & hygiene. We started out with the goal that no women in this country should go without basic
sanitary care, especially during these trying times of a global crises! Our core focus is on disrupting this
culture of silence and stigma around periods, which will pave the way for conversations around better
access to healthcare in our country.  Along with that, we raise funds which are used to provide sanitary
products to all the lower-income women of our country who can’t afford or have no access to the
same. There are around 355 million menstruating people in India. Out of these, only 42% of them have
monetary access to sanitary napkins. And this figure has dropped even lower because of the ongoing
pandemic. It has triggered what has been described as the Sanitary Pad Crises in India. Here’s where
we decided to step in. 
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Achievements
We have successfully distributed more
than 5000 sanitary pads in the slum
settlements across different parts of
the city (Colaba, Goregaon) and
have achieved huge consignments
(10,000+ sanitary pads) that will be
distributed soon in the days to come.
Apart from having an extensive
distribution & supply chain network,
we have partnered with multiple
other organizations working towards
the same cause. Our goal is to
distribute 50,000+ sanitary pads in
the coming few months, as hopefully
as more donations pour in, we can
achieve a larger target!

Collaboration
 I came across a vibrant
and bold lady - Deane De
Menezes, who is the
founder of Red Is The New
Green, and is working
towards the same issues.
We collaborated with each
other and I learnt so much
more in the process. I
immediately set up a team
of people consisting of my
closest friends who
believed in the same cause
and wanted to achieve the
same goals as mine. I’m so
thankful and grateful to
them for all their help!


